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Abstract

Small and medium-sized enterprises (SMEs) play a vital 

role in economic growth, employment generation, 

innovation, and sustainable development. In the context of 

digital transformation, artificial intelligence (AI), 

international cooperation, and increasing stakeholder 

expectations regarding environmental, social, and 

governance (ESG) performance, sustainable business 

strategies have become an important research topic. This 

study aims to systematically review the existing literature on 

sustainable business strategies among SMEs, with particular 

attention to the context of Hanoi, Vietnam. Drawing upon 

key theoretical foundations, including stakeholder theory, 

the resource-based view, triple bottom line theory, and 

sustainable development theory, the study synthesizes prior 

research related to sustainability-oriented strategic 

management, digital transformation, ESG integration, green 

innovation, and SME competitiveness. Using a systematic 

literature review approach, the study analyzes and evaluates 

relevant academic publications from major databases to 

identify key research themes, theoretical perspectives, 

methodological approaches, and emerging trends. The 

findings indicate that sustainable business strategies are 

increasingly recognized as a source of long-term 

competitive advantage, organizational resilience, and 

stakeholder trust. Digital technologies, AI applications, ESG 

practices, and international partnerships are found to be 

important enablers of sustainable value creation. However, 

the existing literature remains fragmented, particularly 

regarding the integration of sustainability, digitalization, and 

strategic management in SMEs operating in emerging 

economies. The study contributes to the literature by 

identifying research gaps and proposing future research 

directions to support sustainable business development 

among SMEs in Hanoi and similar contexts. 
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1. Introduction 

Small and medium-sized enterprises (SMEs) play a crucial role in economic development, employment generation, innovation, 

and social stability worldwide. According to the Organisation for Economic Co-operation and Development (OECD, 2023) [12], 

SMEs account for more than 90% of businesses globally and contribute significantly to job creation and economic growth. In 

Vietnam, SMEs represent approximately 97% of all registered enterprises and constitute a major driving force behind national 

economic development. In Hanoi, SMEs operate across diverse sectors, including manufacturing, trade, services, technology, 

and creative industries, making them a critical component of the city's socio-economic structure. As economic competition 

intensifies and stakeholder expectations evolve, SMEs are increasingly required to balance profitability with broader 

environmental and social responsibilities. 

From a theoretical perspective, sustainable business strategy has emerged as an important extension of traditional strategic 

management. While conventional business strategies primarily focus on financial performance and competitive advantage, 

sustainable business strategies emphasize the integration of economic, environmental, and social objectives into organizational 

decision-making processes. Theoretical perspectives such as stakeholder theory (Freeman, 1984) [6], resource-based view 

(Barney, 1991) [1], triple bottom line theory (Elkington, 1997) [5], and sustainable development theory (WCED, 1987) [19] 

suggest that firms can achieve long-term competitiveness by creating value for multiple stakeholders while simultaneously 
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addressing sustainability challenges. Consequently, 

sustainable business strategy has become an increasingly 

important research area in both developed and emerging 

economies. 

The growing importance of sustainability has been further 

accelerated by digital transformation, artificial intelligence 

(AI), big data analytics, cloud computing, and other 

emerging technologies. Digital technologies are reshaping 

business models, supply chain management, customer 

engagement, resource utilization, and corporate governance 

practices. AI-enabled systems can improve operational 

efficiency, support data-driven decision-making, optimize 

resource allocation, and enhance environmental 

performance. At the same time, consumers, investors, 

regulators, and international business partners are placing 

greater emphasis on environmental, social, and governance 

(ESG) performance, corporate social responsibility, and 

sustainable value creation. These developments are 

fundamentally changing how SMEs formulate and 

implement business strategies in increasingly dynamic and 

interconnected markets. 

In Vietnam, the pursuit of sustainable development has 

become a national priority, reflected in various government 

initiatives promoting green growth, digital transformation, 

circular economy practices, and international economic 

integration. SMEs in Hanoi face growing opportunities as 

well as challenges in adapting their business strategies to 

these new conditions. While digital technologies and 

international partnerships create new avenues for innovation 

and competitiveness, resource constraints often limit SMEs' 

ability to invest in sustainability initiatives and advanced 

technologies. Despite the growing importance of sustainable 

business strategies, existing research remains fragmented 

across themes such as digital transformation, corporate 

sustainability, innovation, environmental management, and 

SME competitiveness. Therefore, a systematic review of 

sustainable business strategy research is necessary to 

synthesize existing knowledge, identify emerging research 

trends, highlight unresolved issues, and propose future 

research directions for SMEs in Hanoi within the context of 

AI adoption, digital transformation, international 

cooperation, and sustainable development.  

 

2. Theoretical Basis and Literature Review  

2.1 Theoretical Basis 

Stakeholder Theory 

Stakeholder Theory, proposed by Freeman (1984) [6], argues 

that organizations should create value not only for 

shareholders but also for a broader range of stakeholders, 

including employees, customers, suppliers, local 

communities, governments, and investors. The theory 

emphasizes that long-term organizational success depends 

on maintaining balanced and mutually beneficial 

relationships with these stakeholder groups. Sustainable 

business performance is therefore achieved through 

responsible and inclusive management practices rather than 

focusing exclusively on short-term financial objectives. 

Stakeholder theory is highly relevant to sustainable business 

strategies among SMEs in Hanoi. In the current business 

environment, SMEs are increasingly expected to satisfy not 

only economic objectives but also social and environmental 

responsibilities. The growing influence of ESG principles, 

digital transparency, and international business partnerships 

requires SMEs to consider stakeholder expectations when 

formulating sustainable strategies. This theory helps explain 

why many SMEs are integrating sustainability initiatives 

into their business models to strengthen legitimacy, 

competitiveness, and long-term stakeholder relationships. 

 

Resource-Based View (RBV) 

The Resource-Based View (RBV), developed by Barney 

(1991) [1], suggests that sustainable competitive advantage 

originates from valuable, rare, inimitable, and non-

substitutable organizational resources and capabilities. 

These resources may include tangible assets, knowledge, 

technology, managerial competencies, organizational 

culture, and innovation capabilities. Firms that effectively 

develop and utilize strategic resources are more likely to 

achieve superior performance and long-term sustainability. 

RBV provides an important theoretical foundation for 

understanding how SMEs can implement sustainable 

business strategies. In the era of digital transformation and 

artificial intelligence, resources such as technological 

capabilities, digital infrastructure, innovation competence, 

human capital, and strategic partnerships become critical 

sources of competitive advantage. SMEs in Hanoi that 

successfully leverage these resources may be better 

positioned to pursue sustainable growth, improve 

operational efficiency, and respond to increasing market and 

environmental challenges. 

 

Triple Bottom Line Theory 

Triple Bottom Line (TBL) Theory, introduced by Elkington 

(1997) [5], argues that organizational success should be 

evaluated based on three dimensions: economic prosperity, 

environmental responsibility, and social contribution. Rather 

than focusing solely on profit maximization, organizations 

are encouraged to balance financial performance with 

environmental protection and social well-being. This 

framework has become one of the most widely adopted 

approaches in sustainability and corporate responsibility 

research. 

The TBL framework directly supports the concept of 

sustainable business strategy among SMEs. In Hanoi, many 

SMEs are increasingly required to balance profitability with 

environmental sustainability and social responsibility. The 

adoption of green production practices, responsible supply-

chain management, employee welfare programs, and 

community engagement activities reflects the practical 

application of TBL principles. Moreover, AI and digital 

technologies can help SMEs improve resource efficiency 

while simultaneously supporting environmental and social 

objectives. 

 

Sustainable Development Theory 

Sustainable Development Theory originates from the 

Brundtland Report (WCED, 1987) [19], which defines 

sustainable development as meeting present needs without 

compromising the ability of future generations to meet their 

own needs. The theory emphasizes the integration of 

economic growth, environmental stewardship, and social 

equity as mutually reinforcing dimensions of long-term 

development. Sustainable Development Theory has become 

a foundational framework for sustainability-related research 

and policymaking worldwide. 

Sustainable Development Theory provides an overarching 

perspective for examining sustainable business strategies 

among SMEs in Hanoi. As Vietnam pursues green growth, 
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digital transformation, and international economic 

integration, SMEs play a crucial role in achieving national 

sustainability goals. The theory suggests that sustainable 

business strategies should not only enhance firm 

performance but also contribute to broader societal 

objectives, including environmental protection, social 

inclusion, and responsible economic development. In the 

context of AI adoption and digital transformation, 

sustainable development increasingly requires SMEs to 

align technological innovation with long-term sustainability 

outcomes. 

 

2.2 Literature Review  

Research on sustainable business strategies among small and 

medium-sized enterprises (SMEs) has expanded 

significantly in recent years, particularly in response to 

digital transformation, environmental pressure, and 

stakeholder expectations. At the international level, 

Schaltegger, Lüdeke-Freund, and Hansen (2016) [15] argued 

that sustainable entrepreneurship and sustainable business 

models require firms to redesign value creation, value 

delivery, and value capture mechanisms in ways that 

integrate economic, social, and environmental objectives. 

Their study provides an important conceptual foundation, 

but it mainly focuses on sustainable business models in 

general rather than the specific strategic constraints faced by 

SMEs in emerging economies. 

A related stream of research emphasizes the role of digital 

transformation in supporting sustainable business models. 

Gregori and Holzmann (2020) [7] reviewed sustainable 

entrepreneurship and digital technologies, showing that 

digital platforms, data analytics, and online ecosystems can 

create new opportunities for sustainable value creation. 

Similarly, In the SME context, Cantele and Zardini (2018) 
[3] examined the relationship between sustainability practices 

and competitive advantage among SMEs. Their findings 

indicate that sustainability can enhance reputation, 

stakeholder relationships, efficiency, and long-term 

competitiveness. This study is relevant because it 

demonstrates that sustainability should not be viewed only 

as a cost burden but also as a source of strategic advantage. 

However, the study was conducted in a developed-market 

context, where SMEs often have better institutional support, 

financial resources, and technological readiness than SMEs 

in emerging economies such as Vietnam. 

More recent literature has paid greater attention to 

sustainable digital transformation in SMEs. Melo et al. 

(2023) [10] conducted a systematic review on performance 

measurement in SMEs undergoing digital transformation 

and found that most studies still focus on economic and 

operational performance, while social and environmental 

dimensions remain underdeveloped. This finding is 

important because it shows that even in the digital-

transformation literature, sustainability is often treated as an 

additional outcome rather than a core strategic dimension. 

For SMEs in Hanoi, this limitation is particularly relevant 

because digital transformation is frequently discussed in 

terms of productivity and market expansion, whereas its 

contribution to environmental responsibility and social value 

creation remains insufficiently studied. 

In Vietnam, Sang (2023) [14] investigated digital 

transformation toward sustainable development in 

Vietnamese SMEs using survey data from 930 enterprises. 

The study found that digital transformation positively affects 

firm performance and that digital innovation plays a 

mediating role. It also confirms the moderating role of 

customer-oriented CSR. This research provides valuable 

empirical evidence from Vietnam and supports the argument 

that digitalization can contribute to sustainable development. 

Nevertheless, the study focuses broadly on Vietnamese 

SMEs and does not specifically examine Hanoi-based SMEs 

or sustainable business strategy as an integrated strategic 

framework. 

Another relevant Vietnamese study by Ta and Lin (2023) [17] 

examined determinants of digital transformation adoption 

among SMEs in an emerging economy using the 

Technology–Organization–Environment framework. The 

authors found that technological, organizational, and 

environmental factors jointly influence SMEs’ digital 

transformation adoption. This study provides important 

insights into the conditions under which SMEs adopt digital 

technologies. However, the study is mainly concerned with 

digital transformation adoption rather than how digital 

transformation is integrated into sustainable business 

strategies involving environmental responsibility, social 

responsibility, and long-term competitive positioning. 

Furthermore, the study by Huy Cuong Vo Thai et al. (2024) 
[8] on dynamic capabilities and digitalization in Vietnamese 

SMEs indicates that sensing, seizing, and transforming 

capabilities contribute to innovation and sustainable 

performance, with digitalization strategies playing an 

important mediating role. This research is highly relevant to 

the current topic because it links dynamic capabilities, 

digital transformation, business model innovation, and 

sustainable performance. However, it remains primarily 

empirical and does not provide a systematic synthesis of 

prior research on sustainable business strategies among 

SMEs in a specific local context such as Hanoi. 

Beyond Vietnam, literature on green innovation and SME 

sustainability also offers important insights. For example, 

Muangmee et al. (2021) [11] examined green entrepreneurial 

orientation and green innovation among SMEs and found 

that sustainability-oriented innovation can improve business 

performance. Likewise, Klewitz and Hansen (2014) [9] 

showed that green innovation and environmental strategy 

can enhance sustainable business performance. These 

studies emphasize that sustainability strategy should be 

embedded in innovation and operations. However, their 

findings may not be directly transferable to Hanoi because 

SMEs in Vietnam often face distinctive challenges, 

including limited financial resources, informal management 

practices, weak ESG reporting capacity, and uneven digital 

readiness. 

Overall, prior studies have made important contributions to 

understanding sustainable business models, digital 

transformation, green innovation, and SME performance. 

However, several research gaps remain. First, most 

international studies focus on broad conceptual frameworks 

or developed-market contexts, while evidence from local 

emerging-market settings remains limited. Second, 

Vietnamese studies often examine digital transformation, 

CSR, innovation, or SME performance separately rather 

than integrating them into a comprehensive framework of 

sustainable business strategy. Third, little attention has been 

paid to Hanoi-based SMEs, despite Hanoi being one of 

Vietnam’s most important economic, administrative, and 

innovation centers. Fourth, the role of AI, digital platforms, 

ESG expectations, and international cooperation in shaping 
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sustainable business strategies among SMEs remains 

underexplored. Therefore, this study aims to synthesize 

existing research and propose future research directions for 

sustainable business strategies of SMEs in Hanoi in the 

context of digital transformation, artificial intelligence, 

international integration, and sustainable development. 

 

3. Methodology  

This study employs a qualitative research approach based on 

a systematic literature review (SLR) methodology to 

synthesize, evaluate, and interpret existing knowledge 

regarding sustainable business strategies among small and 

medium-sized enterprises (SMEs). A systematic review is 

particularly suitable for this study because it allows 

researchers to collect, assess, and integrate findings from 

diverse studies in a transparent and structured manner while 

reducing potential selection bias. Unlike traditional narrative 

reviews, the SLR approach follows a predefined process for 

identifying, screening, and analyzing relevant literature, 

thereby improving the reliability and rigor of the review 

findings. The methodology is increasingly recognized as an 

effective approach for mapping research developments, 

identifying emerging themes, and establishing future 

research agendas in business and management studies. 

The literature search focused on peer-reviewed journal 

articles, conference proceedings, book chapters, and policy 

reports related to sustainable business strategies, SME 

sustainability, digital transformation, artificial intelligence, 

ESG practices, corporate social responsibility, and 

sustainable development. Relevant studies were identified 

through major academic databases, including Scopus, Web 

of Science, ScienceDirect, Emerald Insight, SpringerLink, 

Taylor & Francis Online, and Google Scholar. The search 

process employed combinations of keywords such as 

“sustainable business strategy," "SMEs," “small and 

medium-sized enterprises," “digital transformation," 

“artificial intelligence," "ESG," “corporate sustainability," 

“sustainable competitiveness," "Vietnam," and "Hanoi." 

Studies published between 2010 and 2025 were prioritized 

to capture both foundational and recent developments in the 

field. To ensure quality and relevance, only publications 

directly addressing sustainability-related strategic issues, 

SME development, digital transformation, or sustainable 

competitiveness were included in the final review. 

After the selection process, the collected literature was 

analyzed using qualitative content analysis and thematic 

synthesis techniques. Content analysis enables researchers to 

systematically examine textual information and identify 

recurring concepts, patterns, and relationships across 

studies, while thematic synthesis facilitates the classification 

of findings into broader research themes. The selected 

studies were grouped into several thematic categories, 

including sustainable business models, stakeholder-oriented 

strategies, digital transformation and AI adoption, ESG 

integration, green innovation, corporate social 

responsibility, sustainable competitiveness, and international 

cooperation. Through comparative analysis, the study 

identifies key theoretical foundations, methodological 

approaches, major findings, and existing limitations within 

the literature. Based on this synthesis, the study develops a 

comprehensive understanding of sustainable business 

strategies among SMEs and proposes future research 

directions for Hanoi-based enterprises operating in an 

increasingly digitalized, globally integrated, and 

sustainability-oriented business environment.  

 

4. Discussion and Implications 

The review findings suggest that sustainable business 

strategy has evolved from a peripheral corporate 

responsibility initiative into a central component of long-

term competitiveness and value creation for SMEs. 

Consistent with the arguments of Schaltegger et al. (2016) 
[15] and Elkington (1997) [5], sustainability is no longer 

viewed solely through an environmental lens but rather as a 

strategic framework integrating economic performance, 

social responsibility, and environmental stewardship. The 

literature indicates that SMEs increasingly recognize 

sustainability as a source of competitive advantage, 

reputation enhancement, operational efficiency, and 

stakeholder trust. However, compared with large 

corporations, SMEs often face greater constraints in terms of 

financial resources, technological capabilities, managerial 

expertise, and sustainability-related knowledge. These 

limitations are particularly evident in emerging economies 

such as Vietnam, where many SMEs remain focused on 

short-term survival and profitability rather than long-term 

sustainable value creation. 

A notable trend identified in the literature is the growing 

convergence between sustainable business strategies and 

digital transformation. International studies (Melo et al., 

2023) [10] demonstrate that digital technologies can 

significantly enhance resource efficiency, innovation 

capacity, stakeholder engagement, and sustainability 

performance. Similar patterns are emerging in Vietnam, 

where SMEs increasingly adopt cloud computing, e-

commerce platforms, digital payment systems, enterprise 

resource planning (ERP) solutions, and data analytics tools 

to improve competitiveness. Nevertheless, the review 

reveals that most existing studies examine digital 

transformation and sustainability as separate phenomena. 

Relatively few studies investigate how digital 

transformation can serve as a strategic enabler of sustainable 

business models. In the context of Hanoi, where SMEs 

operate in an increasingly technology-driven environment, 

future research should pay greater attention to the 

integration of digital capabilities and sustainability-oriented 

strategic management. 

Another important finding concerns the increasing influence 

of artificial intelligence and ESG-oriented business 

practices. International research suggests that AI can support 

sustainable decision-making through predictive analytics, 

resource optimization, environmental monitoring, customer 

behavior analysis, and strategic planning (Dwivedi et al., 

2023) [4]. At the same time, ESG considerations are 

becoming increasingly important due to growing 

stakeholder expectations, global supply-chain requirements, 

and international sustainability standards. However, the 

literature on SMEs, particularly in Vietnam, remains 

relatively limited regarding the role of AI and ESG 

integration in sustainable strategy development. This gap is 

significant because Hanoi-based SMEs are increasingly 

participating in global value chains, where compliance with 

ESG requirements and digital capabilities may become 

essential determinants of market access and 

competitiveness. Consequently, future studies should 

explore how AI-enabled business intelligence and ESG 
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practices jointly influence sustainable business performance. 

The review also highlights the growing importance of 

international cooperation and sustainable innovation in 

shaping SME strategies. Consistent with the resource-based 

view and sustainable development theory, firms that 

successfully combine technological innovation, strategic 

partnerships, sustainability capabilities, and stakeholder 

engagement are more likely to achieve long-term resilience 

and competitiveness. In Vietnam, government policies 

promoting digital transformation, green growth, circular 

economy development, and international integration provide 

favorable conditions for SMEs to adopt sustainable business 

strategies. However, the literature indicates that many SMEs 

still lack systematic approaches to sustainability 

implementation. Therefore, greater collaboration among 

businesses, universities, policymakers, industry associations, 

and international development organizations is necessary to 

facilitate knowledge transfer, technology adoption, and 

sustainable business innovation. 

From a managerial perspective, several practical 

implications emerge. First, SME managers should reposition 

sustainability as a strategic investment rather than a 

compliance obligation. Sustainable business strategies 

should be integrated into core business planning, innovation 

activities, risk management, and stakeholder engagement 

processes. Second, SMEs should strengthen digital 

capabilities through investments in AI, cloud computing, 

ERP systems, and digital platforms to improve both 

operational performance and sustainability outcomes. Third, 

policymakers should develop supportive ecosystems that 

facilitate access to finance, sustainability training, digital 

infrastructure, and ESG-related guidance for SMEs. Finally, 

universities and research institutions should enhance 

collaboration with SMEs by providing sustainability 

consulting, digital transformation support, and innovation-

oriented knowledge transfer. Such initiatives would 

contribute not only to enterprise competitiveness but also to 

the broader objectives of sustainable economic development 

in Hanoi and Vietnam. 

 

5. Conclusions 

This study provides a systematic review of the literature on 

sustainable business strategies among small and medium-

sized enterprises (SMEs), with particular attention to the 

context of Hanoi and the broader environment of digital 

transformation, artificial intelligence (AI), international 

cooperation, and sustainable development. Drawing upon 

key theoretical foundations, including Stakeholder Theory, 

the resource-based view, triple bottom line theory, and 

sustainable development theory, the review synthesizes 

existing knowledge regarding sustainability-oriented 

strategic management, digital transformation, ESG 

integration, green innovation, and SME competitiveness. 

The findings indicate that sustainable business strategies 

have become increasingly important for SMEs seeking long-

term competitiveness, stakeholder trust, and organizational 

resilience. Furthermore, digital technologies, AI 

applications, and international collaboration are emerging as 

important enablers of sustainable value creation. However, 

the literature remains fragmented across multiple research 

streams, and relatively few studies have examined how 

sustainability, digitalization, and strategic management can 

be integrated into a comprehensive framework for SMEs 

operating in emerging economies such as Vietnam. 

Despite its contributions, this review has several limitations. 

First, the analysis is based primarily on published academic 

literature available in major databases and may not fully 

capture insights from industry reports, government 

documents, or unpublished studies. Second, although the 

review focuses on SMEs and sustainable business strategies, 

the scope is limited to the available literature and does not 

provide direct empirical evidence from Hanoi-based 

enterprises. Third, the rapidly evolving nature of AI 

technologies, digital transformation, ESG standards, and 

international sustainability regulations suggests that new 

developments may emerge beyond the review period. Future 

research should therefore examine the role of AI-enabled 

decision-making, ESG implementation, sustainable digital 

transformation, circular economy practices, and 

international partnership networks in shaping SME 

competitiveness. In addition, empirical studies focusing 

specifically on SMEs in Hanoi would provide valuable 

evidence regarding the opportunities, challenges, and 

strategic pathways for achieving sustainable business 

development in an increasingly digitalized and globally 

integrated economy. 

 

6. References 

1. Barney JB. Firm Resources and Sustained Competitive 

Advantage. Journal of Management. 1991; 17:99-120. 

Doi: https://doi.org/10.1177/014920639101700108 

2. Booth A, Sutton A, Papaioannou D. Systematic 

Approaches to a Successful Literature Review (M. 

Steele, Ed., 2nd ed.). SAGE Publications Inc, 2016. 

3. Cantele S, Zardini A. Is sustainability a competitive 

advantage for small businesses? An empirical analysis 

of possible mediators in the sustainability-financial 

performance relationship. Journal of Cleaner 

Production. 2018; 182:166-176. Doi: 

https://doi.org/10.1016/j.jclepro.2018.02.016 

4. Dwivedi YK, Kshetri N, Hughes L, Slade EL, Jeyaraj 

A, Kar AK, et al. So what if ChatGPT wrote it? 

Multidisciplinary perspectives on opportunities, 

challenges, and implications of generative 

conversational AI for research, practice, and policy. 

International Journal of Information Management. 

2023; 71:102642. Doi: 

https://doi.org/10.1016/j.ijinfomgt.2023.102642 

5. Elkington J. Cannibals with Forks: The Triple Bottom 

Line of 21st Century Business. Capstone, Oxford, 1997. 

6. Freeman RE. Strategic Management: A Stakeholder 

Approach. Pitman, Boston, 1984. 

7. Gregori P, Holzmann P. Digital sustainable 

entrepreneurship: A business model perspective on 

embedding digital technologies for social and 

environmental value creation. Journal of Cleaner 

Production. 2020; 272:122817. Doi: 

https://doi.org/10.1016/j.jclepro.2020.122817 

8. Huy Cuong Vo Thai, Trinh-Hoang Hong-Hue, My-Linh 

Tran. Dynamic capabilities and digitalization as 

antecedents of innovation and sustainable performance: 

Empirical evidence from Vietnamese SMEs. Journal of 

Asia Business Studies. 2024; 18(2):385-411. Doi: 

https://doi.org/10.1108/JABS-08-2023-0325 

9. Klewitz J, Hansen EG. Sustainability-oriented 

innovation of SMEs: A systematic review. Journal of 

Cleaner Production. 2014; 65:57-75. Doi: 

https://doi.org/10.1016/j.jclepro.2013.07.017 

http://www.multiresearchjournal.com/
https://doi.org/10.1016/j.ijinfomgt.2023.102642
https://doi.org/10.1016/j.jclepro.2020.122817
https://doi.org/10.1108/JABS-08-2023-0325
https://doi.org/10.1016/j.jclepro.2013.07.017


International Journal of Advanced Multidisciplinary Research and Studies   www.multiresearchjournal.com 

1698 

10. Melo IC, Queiroz GA, Alves Junior PN, Sousa TB, 

Yushimito WF, Pereira J. Sustainable digital 

transformation in small and medium enterprises 

(SMEs): A review on performance. Heliyon. 2023; 

9(3):e13908. Doi: 

https://doi.org/10.1016/j.heliyon.2023.e13908 

11. Muangmee C, Dacko-Pikiewicz Z, Meekaewkunchorn 

N, Kassakorn N, Khalid B. Green entrepreneurial 

orientation and green innovation in small and medium-

sized enterprises (SMEs). Social Sciences. 2021; 

10(4):136. Doi: https://doi.org/10.3390/socsci10040136 

12. OECD. OECD Financing SMEs and Entrepreneurs 

Scoreboard. OECD Publishing, 2023. 

https://www.oecd.org/content/dam/oecd/en/publications

/reports/2023/03/oecd-financing-smes-and-

entrepreneurs-scoreboard-2023-

highlights_6060c026/a8d13e55-en.pdf 

13. Paul J, Lim WM, O’Cass A, Hao AW, Bresciani S. 

Scientific procedures and rationales for systematic 

literature reviews (SPAR-4-SLR). International Journal 

of Consumer Studies. 2021; 45(4):O1-O16. Doi: 

https://doi.org/10.1111/ijcs.12695 

14. Sang TM. Digital transformation toward sustainable 

development in Vietnamese small and medium 

enterprises. Management & Marketing. 2023; 

18(s1):459-473. Doi: https://doi.org/10.2478/mmcks-

2023-0025 

15. Schaltegger S, Lüdeke-Freund F, Hansen EG. Business 

Models for Sustainability: Origins, Present Research, 

and Future Avenues. Organization & Environment. 

2016; 29(1):3-10. Doi:10.1177/1086026615599806 

16. Snyder H. Literature review as a research methodology: 

An overview and guidelines. Journal of Business 

Research. 2019; 104:333-339. Doi: 

https://doi.org/10.1016/j.jbusres.2019.07.039 

17. Ta VA, Lin C-Y. Exploring the determinants of digital 

transformation adoption for SMEs in an emerging 

economy. Sustainability. 2023; 15(9):7093. Doi: 

https://doi.org/10.3390/su15097093 

18. Tranfield D, Denyer D, Smart P. Towards a 

methodology for developing evidence‐informed 

management knowledge by means of systematic 

review. British Journal of Management. 2003; 

14(3):207-222. Doi: https://doi.org/10.1111/1467-

8551.00375 

19. World Commission on Environment and Development. 

Our common future. Oxford University Press, 1987. 

http://www.un-documents.net/our-common-future.pdf 

http://www.multiresearchjournal.com/
https://doi.org/10.1016/j.heliyon.2023.e13908
https://doi.org/10.3390/socsci10040136
https://doi.org/10.1111/ijcs.12695
https://doi.org/10.2478/mmcks-2023-0025
https://doi.org/10.2478/mmcks-2023-0025
https://doi.org/10.1016/j.jbusres.2019.07.039
https://doi.org/10.3390/su15097093
https://doi.org/10.1111/1467-8551.00375
https://doi.org/10.1111/1467-8551.00375

