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Abstract

This study aims to examine the cultural and social
influences on Ukay-Ukay shopping habits in Nueva Ecija,
Philippines. Specifically, it seeks to determine the socio-
demographic profile of consumers, identify the cultural
factors shaping their shopping behaviors, and analyze the
social drivers contributing to the popularity of Ukay-Ukay
shopping. Furthermore, the study aims to propose a business
strategy to enhance the Ukay-Ukay shopping experience. A

utilizing a survey questionnaire as the primary data
collection tool. A total of 120 respondents were selected
through a simple random sampling technique. The gathered
data were analyzed using descriptive statistics, including
frequency, percentage, and weighted mean calculations. The
findings of this study provide valuable insights into
consumer behavior and offer strategic recommendations for
improving the Ukay-Ukay business model.

quantitative-descriptive research design was employed,

Keywords: Socio-Demographic Profile, Cultural Factors, Social Factors, Business Strategy, Quantitative Research Design,
Descriptive Research Design

1. Introduction

Thrift clothing, commonly known as Ukay-Ukay in the Philippines, refers to the practice of sifting through pre-owned
garments to find affordable yet high-quality apparel (Biana, 2020). Ukay-Ukay has gained popularity due to its budget-friendly
selection of stylish and durable clothing, attracting a diverse range of consumers, including young people, parents, and
environmentally conscious individuals (Cantos ef al., 2021).

The concept of thrift shopping has been around for centuries, with secondhand clothing markets emerging alongside
industrialization in the 19th century. As people began discarding clothes more frequently, these markets became an essential
resource, particularly for lower-income communities. Charitable organizations such as the Salvation Army and Goodwill
played a pivotal role in making thrift shopping more mainstream by funding social programs through the sale of donated
clothing. By the mid-20th century, thrift shopping had evolved beyond necessity, becoming associated with sustainability,
countercultural movements, and eco-conscious consumerism. Initially developed to support charitable causes, thrift stores
transitioned into widely accepted retail spaces catering to both practical and fashion-forward shoppers.

In the Philippines, Ukay-Ukay originated in the 1980s when secondhand clothing was imported as donations, often in response
to natural disasters. By the 1990s, this informal trade had transformed into a thriving business, with pre-owned garments from
countries like the U.S. and Japan making their way into local markets. Filipinos quickly embraced Ukay-Ukay, appreciating its
affordability and the chance to discover unique fashion pieces. The trend grew even more popular during economic downturns,
offering an accessible way to acquire branded and stylish clothing at a fraction of retail prices. Over time, thrift shopping
became widely accepted, attracting not only budget-conscious shoppers but also trendsetters seeking distinctive fashion finds.
The rapid expansion of Ukay-Ukay stores can be traced back to the 1990s when entrepreneurs started importing secondhand
clothing in bulk. Baguio City became a central hub for the Ukay-Ukay trade due to its cool climate and proximity to major
ports. Since then, thrift store culture has flourished across urban areas, with large Ukay-Ukay shops catering to various market
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segments. In Nueva Ecija, the increasing popularity of
Ukay-Ukay mirrors national trends, while also being shaped
by the region's specific cultural and social dynamics.
Cultural values play a crucial role in shaping consumer
behavior within the Ukay-Ukay market. The Filipino traits
of resourcefulness and practicality align with the thrift
shopping experience, where people seek quality items at
significantly lower prices. Additionally, the concept of
"tingi" (buying in small quantities) resonates with the
affordability and accessibility of Ukay-Ukay, making it a
popular choice among consumers in provinces like Nueva
Ecija.

Social influences further drive Ukay-Ukay shopping trends
in Talavera. The growing awareness of sustainable fashion,
amplified by social media, has led many consumers to view
thrift shopping as an environmentally responsible choice.
Younger generations, in particular, appreciate Ukay-Ukay
for its sustainability and the opportunity to express their
individuality through unique clothing finds. Moreover, the
close-knit nature of provincial communities plays a role in
shopping habits, as recommendations from family and
friends often guide consumers toward specific Ukay-Ukay
stores.

Despite the widespread popularity of Ukay-Ukay in the
Philippines, there remains a lack of research on the cultural
and social factors influencing this trend in rural areas such
as Nueva Ecija. A deeper understanding of these influences
can benefit local businesses by helping them tailor their
strategies to meet consumer needs, offer insights into
evolving fashion preferences, and contribute to discussions
on sustainable shopping practices. This study aims to
provide valuable findings not only for academics and
marketers but also for policymakers focused on supporting
small enterprises and promoting sustainable consumer
behavior.

The primary goal of this study is to explore the cultural and
social factors shaping Ukay-Ukay shopping trends in Nueva
Ecija. Specifically, it aims to identify the key cultural values
and social dynamics driving thrift shopping in the area,
analyze their impact on consumer preferences and
purchasing behaviors, and provide recommendations for
local businesses to align their strategies with the cultural and
social landscape. By addressing these objectives, the study
seeks to offer meaningful insights into the intersection of
culture, society, and consumer behavior within the context
of Ukay-Ukay shopping in Nueva Ecija.

1.1 Statement of the Problem
This study aims to assess the cultural and social influences
on Ukay-Ukay shopping trends in Nueva Ecija.
Specifically, it aims to answer the following questions:
1. How may the socio-demographic profile of respondents
be described in terms of:
1.1. age;
1.2. gender;
1.3. civil status;
1.4. influences on patronizing ukay-ukay;
1.5. average monthly income; and
1.6. occupation?
2. How may the cultural factors influence the Ukay-Ukay
shopping habits of consumers be described in terms of:
2.1. traditions and beliefs;
2.2. norms;
2.3. society; and
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2.4. cultural identity and expression?
3. How may the social factors drive the popularity of
Ukay-Ukay shopping, be described in terms of:
3.1. peer influence and social circles;
3.2. social media trends and online communities;
3.3. accessibility and convenience of ukay-ukay stores;
and
3.4. social status and perceived affordability of ukay-
ukay items?
4. What business strategy may be proposed to improve the
Ukay-Ukay shopping experience based on cultural and
social influences?

2. Research Methodology

The study employs a quantitative research design to analyze
the cultural and social factors influencing Ukay-Ukay
shopping trends in Talavera, Nueva Ecija. Specifically, a
descriptive research design is used to evaluate consumer
behaviors and preferences. The study is conducted in Nueva
Ecija, Philippines in the year 2024, with data gathered from
120 randomly selected Ukay-Ukay shoppers using a simple
random sampling technique. A structured survey
questionnaire, utilizing a four-point Likert scale, is the
primary data collection instrument. The questionnaire is
divided into three sections: respondents’ socio-demographic
profiles, cultural influences on Ukay-Ukay shopping habits,
and social factors driving its popularity.

Data collection involves obtaining necessary permissions,
distributing  surveys, and  ensuring respondents’
understanding of the study’s purpose. Researchers clarify
instructions and encourage honest responses. Data analysis
is conducted using descriptive statistics such as mean,
percentage, and frequency. The percentage formula (P = {/N
% 100) is used to determine proportional responses, while
the weighted mean (WM = TWEF/N) provides an overall
perception of participants' answers.

Ethical considerations are strictly followed, ensuring
voluntary  participation,  informed  consent,  and
confidentiality of respondents' data. Surveys are translated
into Filipino for clarity, and all responses are kept
anonymous to protect participants’ privacy. The study
upholds transparency, honesty, and respect for respondents’
well-being. The findings will serve as a basis for
understanding Ukay-Ukay shopping trends and formulating
strategic recommendations based on cultural and social
influences.

3. Results and Discussion

3.1 Socio-Demographic Profile of the Respondents

The table below show the frequency distribution and
percentage of the profile of the respondents in terms of age,
gender, civil status, influences on patronizing Ukay-Ukay,
average monthly income, and occupation.

3.1.1 Age
Table 1.1: Frequency and Percentage Distribution of the
Respondent as to Age
Age Frequency Percentage
Below 18 8 7%
18—-24 100 83%
25-34 10 8%
35-44 1 1%
45-54 1 1%
Total 120 100%
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Table 1.1 indicates that the majority of respondents fall
within the 18-24 age range, representing 83% of the total
sample. This suggests that young adults dominate the Ukay-
Ukay market, likely due to their inclination toward fashion
trends, affordability, and sustainability, as emphasized by
Kurnia & Khairulyadi (2023). The transition to digital
platforms and the growing influence of social media also
make this age group more exposed to thrift shopping trends.
The second-highest age group is 25-34, accounting for 8%,
which indicates that some older millennials also engage in
secondhand shopping, possibly for budget-friendly fashion
alternatives. However, participation significantly drops
beyond 34 years old, as older consumers may prefer brand-
new clothing or have different shopping habits.

3.1.2 Gender

www.multiresearchjournal.com

affordability, and sustainable shopping. Women often seek
variety in their wardrobes, making Ukay-Ukay an attractive
option. Additionally, the gender gap in participation may be
influenced by the availability of women's thrift clothing,
which tends to be more extensive compared to men's
options.

3.1.3 Civil Status

Table 1.3: Frequency and Percentage Distribution of the
Respondent as to Civil Status

Civil Status Frequency Percentage
Single 117 97.5%
Married 3 2.5%
Total 120 100

Table 1.2: Frequency and Percentage Distribution of the

Respondent as to Gender

Gender Frequency Percentage
Male 44 37%

Female 76 63%
Total 120 100

Table 1.3 reveals that 97.5% of respondents are single,
while only 2.5% are married. This disparity suggests that
single individuals have greater financial flexibility and
independence in spending on fashion items, as noted by
Wentworth  (2024). Married individuals often have
additional financial responsibilities, which may lead to more
conservative spending habits and a preference for long-term
fashion or thrift

As shown in Table 1.2, a significant portion of the
respondents are female (63%), while males account for
37%. This aligns with Cabafiero’s (2023) findings that
women are more inclined to purchase secondhand clothing
due to a stronger appreciation for diversity in fashion,

investments over fast

shopping.

Additionally, singles may be more socially driven in their
shopping behaviors, influenced by peers and online fashion
communities

3.1.4 Influence on Patronizing Ukay-Ukay

Table 1.4: Frequency and Percentage Distribution of the Respondent as to Influence on Patronizing Ukay-Ukay

Influence on Patronizing Ukay-Ukay Frequency Percentage
Traditions and Beliefs 32 11%
Norms 18 6%
Society 32 11%
Cultural Identity and Expression 16 5%
Peer Influence and Social Circles 33 11%
Social Media and Online Communities 57 19%
Accessibility and Convenience of Ukay-Ukay Stores 53 18%
Social Status and Perceived Affordability of Ukay-Ukay Items 55 19%
Total 296 100%

Table 1.4 demonstrates that social media and online
communities (19%) play the most significant role in
influencing Ukay-Ukay shopping behavior. This is
consistent with Cabafiero (2023), who found that social
networks create awareness, promote sustainable fashion, and
build a sense of community among thrift shoppers. Online
thrift-shopping trends, such as "Ukay-Ukay hauls,"
encourage younger consumers to explore secondhand
clothing options.

Additionally, the social status and perceived affordability of
Ukay-Ukay items (19%) are key factors. The notion that
secondhand clothing is an affordable yet fashionable
alternative motivates consumers to participate in thrift
shopping. Accessibility and convenience (18%) also
significantly contribute, as the widespread availability of
Ukay-Ukay stores makes it easier for consumers to purchase
thrift items.

Peer influence and show that

social circles (11%)

individuals are more likely to engage in thrift shopping
when their friends and acquaintances do. Similarly, society’s
perception of Ukay-Ukay shopping (11%) and traditions and
beliefs (11%) indicate that cultural norms influence
consumer decisions. While cultural identity and expression
(5%) have the least influence, this suggests that while some
shoppers use thrift fashion to express individuality, the
broader cultural perspective does not prioritize thrift
shopping as a form of identity.

Overall, the findings indicate that digital exposure,
affordability, and accessibility are major drivers in Ukay-
Ukay shopping trends, supporting the idea that thrift
shopping is both a social and economic phenomenon. These
results provide valuable insights into how Ukay-Ukay
shopping behaviors can be leveraged to promote
sustainability and economic efficiency in the fashion
industry.
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3.1.5 Average Monthly Income

Table 1.5: Frequency and Percentage Distribution of the
Respondent as to Average Monthly Income

www.multiresearchjournal.com
3.1.6 Occupation

Table 1.6: Frequency and Percentage Distribution of the
Respondent as to Occupation

A significant portion of respondents (72%) earn PHP 10,000
or below, indicating that affordability is a key factor in their
decision to shop at Ukay-Ukay. Higher income groups are
notably fewer, suggesting that thrift shopping is
predominantly favored by individuals with limited
disposable income.

Dzramedo et al. (2023) found that low-income consumers
prefer thrift clothing due to its affordability, allowing them
to access fashionable and functional apparel at lower costs.

Average Monthly Income Frequency Percentage Occupation Frequency | Percentage
PHP 10,000 and below 86 72% Student 90 75%
PHP 10,001 - 15, 000 19 15% Employed (Full-Time) 14 12%
PHP 15,001 - 20,000 8 7% Employed (Part-Time) 5 4%
PHP 20,001 - 25,000 1 1% Self-employed 5 4%
PHP 25,001 - 30,000 1 1% Unemployed 4 3%
PHP 30,001 - 35,000 3 2% Retired 1 1%
PHP 35,001 - 40,000 1 1% Other: Prefer not to disclosed 1 1%
Other: PHP 60,000 — 1 1% Total 120 100%
70,000
Total 120 100% Students (75%) form the largest group, reinforcing that

younger individuals with limited income are more inclined
to thrift shopping. Full-time employees (12%) also engage
in thrift shopping but to a lesser extent.

Xu et al. (2021) argue that students frequently seek budget-
friendly fashion options, making thrift shopping a popular
choice among them.

3.2 Influence of Cultural Factors on Ukay-Ukay
Shopping Habits of Consumers
3.2.1 Traditions and Beliefs

Table 2.1: Interpretation of the Likert Scale Questions on the Influence of Traditions and Beliefs on Ukay-Ukay Shopping Habits of

Consumers
Traditions and Beliefs Weighted MeanVerbal Interpretation
1. I believe that buying at Ukay-Ukay respects local traditions. 3.21 Agree
2. 1 feel that my family traditions are reflected in Ukay-Ukay shopping. 2.80 Agree
3. I am encouraged by my cultural beliefs to shop at Ukay-Ukay. 2.89 Agree
4. 1 find participating in Ukay-Ukay shopping to be a cultural experience. 2.97 Agree
5. I am motivated to shop at Ukay-Ukay by the values associated with thriftiness in my culture. 3.16 Agree
Total 3.06 Agree

Table 2.1 shows the results of a survey that asked
respondents about the influence of traditions and beliefs on
Ukay-Ukay shopping habits of consumers. The table
presents four Likert scale questions, along with their
corresponding  weighted mean scores and verbal
interpretations.

It can be seen that the statement "I believe that buying at
Ukay-Ukay respects local traditions" has the highest
weighted mean of 3.21 with a verbal interpretation of agree.
This suggests that respondents feel strongly that shopping at
Ukay-Ukay aligns with their respect for local traditions.
Additionally, the statement, "I am motivated to shop at
Ukay-Ukay by the values associated with thriftiness in my
culture," has a weighted mean of 3.16 with a verbal
interpretation of agree, indicating that the cultural value of
thriftiness is also a motivating factor for shopping at Ukay-
Ukay.

Also, the statement "I find participating in Ukay-Ukay
shopping to be a cultural experience" holds a weighted mean
of 2.97 with a verbal interpretation of agree. This suggests
that respondents perceive Ukay-Ukay shopping as a way to
engage in cultural activities. Furthermore, the statement "I
am encouraged by my cultural beliefs to shop at Ukay-
Ukay" has a weighted mean of 2.89 and a verbal

interpretation of agree, showing a moderate influence of
cultural beliefs on their shopping choices.

Hence, the statement "I feel that my family traditions are
reflected in Ukay-Ukay shopping" had the lowest weighted
mean of 2.80, though it still obtained a verbal interpretation
of agree. This indicates that, while family traditions may be
a factor, they play a slightly lesser role in motivating Ukay-
Ukay shopping compared to the other statements.

Lastly, the total weighted mean is 3.06, which corresponds
to a verbal interpretation of agree, indicates that traditions
and beliefs play a meaningful role in shaping Ukay-Ukay
shopping habits. Respondents particularly view shopping at
Ukay-Ukay as an activity that respects local traditions and
aligns with cultural values like thriftiness and community
engagement.

As highlighted by (Dalmoro et al., 2020), the study explores
how traditionscapes enable consumers to embrace local
traditions, hence promoting cultural identity. Purchasing
from Ukay-Ukay complies with this concept by encouraging
local culture and connection, thereby respecting and
preserving local traditions in the context of globalization.

3.2.2 Norms
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Table 2.2: Interpretation of the Likert Scale Questions on the Influence of Norms on Ukay-Ukay Shopping Habits of Consumers

Norms Weighted Verbal
Mean Interpretation
1. I believe that shopping at Ukay-Ukay is socially acceptable in my culture. 3.20 Agree
2. I experience social standards in my community that encourage Ukay-Ukay shopping. 3.08 Agree
3. I feel that cultural events and activities promote Ukay-Ukay shopping. 3.10 Agree
4. I am influenced by cultural values surrounding sustainability in my decision to shop at Ukay-Ukay. 2.96 Agree
5. I perceive Ukay-Ukay as a means to connect with my cultural heritage. 2.97 Agree
Total 3.06 Agree

Table 2.2 shows the respondents answers regarding the
influence of norms on Ukay-Ukay shopping habits of
consumers. The statement "I believe that shopping at Ukay-
Ukay is socially acceptable in my culture" has the highest
weighted mean of 3.20 with a verbal interpretation of agree.
This result suggests that respondents generally accept Ukay-
Ukay shopping as socially acceptable within their culture.
Moreover, the statement "I feel that cultural events and
activities promote Ukay-Ukay shopping," with a weighted
mean of 3.10 and a verbal interpretation of agree. This
indicates that cultural events may play a significant role in
promoting Ukay-Ukay shopping. Additionally, the
statement, "I experience social standards in my community
that encourage Ukay-Ukay shopping,” with a weighted
mean of 3.08 and a verbal interpretation of agree. This
suggests moderate support within the community towards
Ukay-Ukay shopping.

Also, respondents agree with the statement "I perceive
Ukay-Ukay as a means to connect with my cultural

heritage," with a weighted mean of 2.97. Furthermore, the
statement "I am influenced by cultural values surrounding
sustainability in my decision to shop at Ukay-Ukay" had the
lowest weighted mean of 2.96 with a verbal interpretation of
agree.

Overall, the total weighted mean of 3.06, accompanied by a
verbal interpretation of agree, signifies that norms positively
influence Ukay-Ukay shopping habits. Consumers perceive
Ukay-Ukay as socially acceptable, supported by cultural
events, community standards, and values related to heritage
and sustainability.

As indicated by (Gonzales, 2024), the study emphasizes that
Ukay-Ukay, or purchasing used things, is a widespread and
effective small business in the Philippines, primarily due to
affordability. This shows that buying at Ukay-Ukay is
socially acceptable and entertaining in Filipino culture.

3.2.3 Society

Table 2.3: Interpretation of the Likert Scale Questions on the Influence of Society on Ukay-Ukay Shopping Habits of Consumers

Society Weighted Verbal
Mean Interpretation
1. I believe that societal trends influence my shopping at Ukay-Ukay. 3.13 Agree
2. I feel encouraged by societal pressures to find unique items at Ukay-Ukay stores. 3.02 Agree
3. I think that Ukay-Ukay shopping is a common habit in my society. 3.28 Strongly Agree
4. I am influenced by my peers' opinions regarding Ukay-Ukay shopping. 3.08 Agree
5. I find that societal acceptance of secondhand shopping makes me more likely to shop at Ukay-Ukay. 3.03 Agree
Total 3.11 Agree

Table 2.3 presents the results of a survey regarding the
influence of societal factors on Ukay-Ukay shopping habits
of consumers. The statement "I think that Ukay-Ukay
shopping is a common habit in my society" obtained the
highest weighted mean of 3.28 with a verbal interpretation
of strongly agree. This suggests that consumers perceive
Ukay-Ukay shopping as a prevalent practice within their
community.

Hence, the respondents agree in the statement "I believe that
societal trends influence my shopping at Ukay-Ukay," with
a weighted mean of 3.13. This indicates that societal trends
play a significant role in influencing consumers' shopping
preferences at Ukay-Ukay stores. Moreover, with the
weighted mean of 3.08 in the statement, "I’'m influenced by
my peers’ opinions regarding Ukay-Ukay shopping," were
marked as agree, showing the impact of peer opinions on
consumer behavior.

Additionally, the statement "I find that societal acceptance
of secondhand shopping makes me more likely to shop at
Ukay-Ukay" has a weighted mean of 3.03 with a verbal
interpretation of agree, suggesting that societal acceptance

positively influences consumers' openness to Ukay-Ukay
shopping. Also, the statement "I feel encouraged by societal
pressures to find unique items at Ukay-Ukay stores” has a
lowest weighted mean of 3.02, though still with a verbal
interpretation of agree. This indicates that while societal
pressures are acknowledged, they are less influential
compared to other societal factors.

Lastly, the total weighted mean of 3.11 with a verbal
interpretation of agree reflects the considerable impact of
societal factors on consumer shopping habits at Ukay-Ukay
stores. These findings emphasize the influence of societal
trends, peer opinions, and societal acceptance in shaping
consumer preferences and behaviors.

As mentioned by (Syaraahiyya & Rusadi, 2023), thrift
shopping, particularly Ukay-Ukay, is a common
phenomenon in society, due to an interest for affordable,
good-quality products and shaped by modern lifestyle
changes and globalization, as proven by its continuing
appeal among various demographics.

3.2.4 Cultural Identity and Expression
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Table 2.4: Interpretation of the Likert Scale Questions on the Influence of Cultural Identity and Expression on Ukay-Ukay Shopping Habits

of Consumers
Cultural Identity and Expression Weighted Mean Verbal Interpretation
1. I see Ukay-Ukay shopping as a way to express my individuality. 3.02 Agree
2. 1 find that shopping at Ukay-Ukay allows me to showcase my cultural identity. 2.98 Agree
3. I believe that my choices in Ukay-Ukay reflect my personal values and beliefs. 2.95 Agree
4. 1 enjoy discovering unique items at Ukay-Ukay that represent my cultural background. 3.03 Agree
5.1 feel that Ukay-Ukay shopping enhances my sense of belonging to my culture. 3.1 Agree
Total 3.02 Agree

Table 2.4 shows the responses to questions assessing how
cultural identity and expression influence the Ukay-Ukay
shopping habits of consumers. The statement “I enjoy
discovering unique items at Ukay-Ukay that represent my
cultural background” obtained the highest weighted mean of
3.03 with a verbal interpretation of agree. This suggests that
consumers highly value finding unique items that reflect
their cultural background while shopping at Ukay-Ukay.
Furthermore, the statement “I see Ukay-Ukay shopping as a
way to express my individuality” holds a weighted mean of
3.02 with a verbal interpretation of agree. This implies that
individuality expression is another key aspect of the Ukay-
Ukay shopping experience. Hence, respondents agree with
the weighted mean of 3.1 in the statement “I feel that Ukay-
Ukay shopping enhances my sense of cultural identity”. This
indicates that shopping at Ukay-Ukay contributes positively
to consumers’ cultural identity.

Moreover, the statement “I believe that my choices in Ukay-
Ukay reflect my personal values and beliefs” with a
weighted mean of 2.98 and a verbal interpretation of agree.
This shows that consumers’ choices at Ukay-Ukay reflect
personal values, though to a slightly lesser extent.
Additionally, “I find that shopping at Ukay-Ukay allows me
to showcase my cultural identity” has the lowest weighted
mean of 2.95 with a verbal interpretation of agree. While
still positively regarded, it suggests that showcasing cultural
identity is a lesser priority compared to other factors when
shopping at Ukay-Ukay.

Overall, the total weighted mean of 3.02 and a verbal
interpretation of agree highlight that consumers view Ukay-
Ukay shopping as a meaningful way to connect with their
cultural background and express their individuality. This
underscores how cultural and personal values shape their
motivations and preferences in choosing items from Ukay-
Ukay.

As observed by (Devi, 2023), highlights the value of culture
in the lives of individuals, implying that finding unique
items at Ukay-Ukay can help people better understand the
cultural background, expressing the various practices,
values, and beliefs that create your identity and community.

Table 2.5 Summary of the Results of the Likert Scale Questions on
the Influence of Cultural Factors on Ukay-Ukay Shopping Habits

of Consumers
Influence of Cultural Factors on Total Verbal
Ukay-Ukay Shopping Habits of | Weighted .
Interpretation
Consumers Mean
2.1 Traditions and Beliefs 3.06 Agree
2.2 Norms 3.06 Agree
2.3 Society 3.11 Agree
2.4 Cultural Idf:ntlty and 302 Agree
Expression

Table 2.5 presents the results of a Likert scale survey
evaluating the influence of cultural factors on Ukay-Ukay

shopping habits of consumers. The most influential cultural
factor affecting Ukay-Ukay shopping habits of consumers is
society, with a total weighted mean of 3.11 and a verbal
interpretation of agree. This indicates that societal trends,
social interactions, and communal acceptance play a
significant role in influencing consumer behavior toward
Ukay-Ukay shopping.

Also, traditions and beliefs and norms share equal influence,
both having a total weighted mean of 3.06 and a verbal
interpretation of agree. This suggests that cultural traditions
and established norms help validate and normalize thrift
shopping practices, making it an acceptable and even
encouraged activity within certain cultural contexts.

Lastly, cultural identity and expression, with a total
weighted mean of 3.02 and a verbal interpretation of agree,
also contribute to the influence. This implies that while
consumers may see Ukay-Ukay shopping as a way to
express their individuality and cultural uniqueness, it is not
as dominant a factor as societal influence or traditions.

3.3 Influence of Social Factors to the Popularity of Ukay-
Ukay Shopping
3.3.1 Peer Influence and Social Circles

Table 3.1: Interpretation of the Likert Scale Questions on the
Influence of Peer Influence and Social Circles on Ukay-Ukay

Shopping
Peer Influence and Social Circles Weighted Verbal .
Mean | Interpretation
1. I often shop at Ukay-Ukay stores
because my friends recommend 3.12 Agree
them.
2.1 frequently discuss L.Tkay.—Ukay 30 Agree
shopping with my social circle.
3. I am more willing to shop at Ukay-
Ukay stores if my social circle does. 30 Agree
4.1 feel a sense of community when
shopping at Ukay-Ukay with friends. 314 Agree
5. I discover that the popularity of
Ukay-Ukay shopping among my 2.98 Agree
peers affects my purchasing habits.
Total 3.05 Agree

Table 3.1 presents the survey results on peer influence and
social circles influencing Ukay-Ukay shopping. The table
presents four Likert scale questions, along with their
corresponding weighted mean scores, verbal interpretations,
and rates.

It can be seen that the statement "I feel a sense of
community when shopping at Ukay-Ukay with friends"
obtained the highest weighted mean of 3.14 with a verbal
interpretation of agree. This implies that many respondents
appreciate the sense of community and shared experience
that comes with shopping with friends. Also, the statement,
“I often shop at Ukay-Ukay stores because my friends
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recommend them" has a weighted mean of 3.12 with a
verbal interpretation of agree. This suggests that peer
recommendations  significantly influence respondents'
shopping choices at Ukay-Ukay stores.

Furthermore, by taking the weighted mean of 3.0 in both
statements, "I frequently discuss Ukay-Ukay shopping with
my social circle" and "I am more willing to shop at Ukay-
Ukay stores if my social circle does," interpreted as agree.
This reflects that discussing shopping experiences and
aligning with social groups influences respondents’
willingness to shop at Ukay-Ukay stores.

Hence, the statement "I discover that the popularity of
Ukay-Ukay shopping among my peers affects my
purchasing habits" has the lowest weighted mean of 2.98
with a verbal interpretation of agree. This shows that, while
peer popularity affects purchasing habits, it is a slightly
lesser influence compared to other factors in this survey.
Lastly, the total weighted mean of 3.05, with a verbal
interpretation of agree, highlights that peer influence and
social circles play a notable role in shaping respondents'
Ukay-Ukay shopping behaviors. The results suggest that a
sense of community, peer recommendations, and group
alignment are the primary drivers of this influence.

As outlined by (Patrikha, 2019), the findings indicate that
those who shop with friends are more likely to make
impulsive purchases, and some of them have expressed
regret. The primary reason for their decision was; friends
make an inviting companion to shop, they can discuss
before making a decision to buy, but occasionally they are
influenced to buy goods other than they need because of
friends' persuading words.

3.3.2 Social Media Trends and Online Communities

Table 3.2: Interpretation of the Likert Scale Questions on the
Influence of Social Media Trends and Online Communities on
Ukay-Ukay Shopping

www.multiresearchjournal.com

stores or items through social media,” indicating that social
media platforms play a substantial role in exposing
respondents to new Ukay-Ukay products. Additionally,
taking the weighted mean of 3.12 in the statement “I believe
social media influencers play a significant role in my
decision to shop at Ukay-Ukay stores” with a verbal
interpretation of agree, reflecting that influencer promotions
also impact their shopping decisions.

Also, in the statement "I find that trends on social media
have increased my interest in Ukay-Ukay items,”
respondents agree and obtained a weighted mean of 3.07,
implying that social media trends contribute to increased
interest in these items. Furthermore, the statement "I engage
with online communities that discuss Ukay-Ukay shopping,"
with a weighted mean of 2.7 and a verbal interpretation of
agree, shows that online community engagement around
Ukay-Ukay shopping has the least impact among the listed
factors.

Overall, the total weighted mean of 3.04, with a verbal
interpretation of agree, suggests that social media trends and
online communities collectively influence respondents'
interest and behavior toward Ukay-Ukay shopping. The data
highlights that while social media visibility, influencer
promotions, and trends play a significant role, online
community engagement has a relatively lesser impact.

As reported by (Comilang et al., 2024), thrift store owners
consider that their investments in live selling, online
advertising, and online shopping are effective. They are also
convinced that their social media marketing methods have a
major impact on brand awareness and consumer engagement
levels. The study discovered a significant connection
between social media marketing and sales performance.
However, there was not a significant relationship between
the profiles and sales results. This study suggests that thrift
owners should create strategic business plans, use social
media effectively, maximize resources, stay current on
trends, and prioritize dynamic marketing methods. Future

Social Media Trends and Online | Weighted Verbal research could investigate the impact of social media
Communities Mean | Interpretation marketing on thrift store sales success.
1. I frequently see Ukay-Ukay
products advertised on social media | 3.16 Agree 3.3.3 Accessibility and Convenience of Ukay-Ukay Stores
platforms.
2.1 ﬁnd that trends‘on SOCI?I media Table 3.3: Interpretation of the Likert Scale Questions on the
have increased my interest n Ukay- 3.07 Agree Influence of Accessibility and Convenience on Ukay-Ukay
Ukay items. Shopping
3. T have discovered new Ukay-Ukay 313 Agree
stores or items through social media. ) - . Weighted  Verbal
4. I believe social media influencers Accessibility and Convenience Mean | Interpretation
play a significant role in my decision 3.12 Agree 1. I prefer to shop at Ukay-Ukay stores 313 Acree
to shop at Ukay-Ukay stores. because they are easily accessible. ) &
5. I engage with online communities 2.1 find the layout of Ukay-Ukay stores A
that discuss Ukay-Ukay shopping. 27 Agree convenient for browsing. 3.08 gree
Total 3.04 Agree 3. I consider the accessibility of Ukay-
Ukay stores to my home as influencing | 3.08 Agree
Table 16 shows the results regarding the influence of social my shopping frequency.
media trends and online communities on Ukay-Ukay 4. I'recognize that the location of Ukay-
: " Ukay stores influences my decision to | 3.07 Agree
shopping. It can be seen that the statement "I frequently see shop there
Ukay-Ukay products.advertlsed on social medl.a platforms 5. I value the varicty of items available
has the hlghest Welghteq mean of 3.l§ .VV.lt.h a verbal at Ukay-Ukay, which makes it 317 Agree
interpretation of agree. This suggests that visibility of Ukay- convenient for my shopping needs.
Ukay products on social media platforms significantly Total 3.11 Agree

influences respondents' awareness and interest in these
items.

Moreover, respondents agree with the weighted mean of
3.13 in the statement "I have discovered new Ukay-Ukay

Table 3.3 examines how accessibility and convenience
factors influence Ukay-Ukay shopping. The statement “I
value the variety of items available at Ukay-Ukay, which
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makes it convenient for my shopping needs” has the highest
weighted mean of 3.17 with a verbal interpretation of agree.
This indicates that the range of items available is a key
convenience factor influencing customers' shopping choices.
Hence, the statement "I prefer to shop at Ukay-Ukay stores
because they are easily accessible” has a weighted mean of
3.13 with a verbal interpretation of agree. This suggests that
accessibility plays a significant role in shopping decisions.
Moreover, both the statements “I find the layout of Ukay-
Ukay stores convenient for browsing” and “I consider the
accessibility of Ukay-Ukay stores to my home as
influencing my shopping frequency” share a weighted mean
of 3.08 with a verbal interpretation of agree, reflecting that
store layout and proximity influence shopping behavior
moderately. Additionally, the statement "I recognize that the
location of Ukay-Ukay stores influences my decision to
shop there" has a weighted mean of 3.07 with a verbal
interpretation of agree. This indicates that location plays a
role, though it is slightly less influential than other factors.
Lastly, the total weighted mean of 3.11, with a verbal
interpretation of agree, highlights that accessibility and
convenience significantly influence Ukay-Ukay shopping
behavior. This suggests that factors such as variety, ease of
access, store layout, and proximity collectively impact
customers' shopping preferences.

As stated by (Khumayah, 2021), businesses that have good
product availability are able to adapt to market changes and
benefit on emerging opportunities.

3.3.4 Social Status and Perceived Affordability of Ukay-
Ukay Items

Table 3.4: Interpretation of the Likert Scale Questions on the
Influence of Social Status and Perceived Affordability on Ukay-

Ukay Shopping
Social Status and Perceived Weighted Verbal
Affordability Mean | Interpretation
1. I enjoy shopping at Ukay-Ukay
stores because it allows me to maintain| 3.17 Agree
a trendy image without overspending.
2. I perceive Ukay-Ukay items as
affordable compared to brand new 3.22 Agree
items.
3. I believe that shopping at Ukay- 324 Agree

\Ukay stores is a smart financial choice.

4. I see the affordability of Ukay-Ukay

items as a reason for their popularity 3.24 Agree
among my peers.

5. I consider Ukay-Ukay shopping a

practical choice for individuals on a 3.29 | Strongly Agree
budget.
Total 3.23 Agree

Table 3.4 presents the responses to questions exploring the
influence of social status and perceived affordability on
Ukay-Ukay shopping. The statement “I consider Ukay-Ukay
shopping a practical choice for individuals on a budget”
with a weighted mean of 3.29, obtained a verbal
interpretation of agree. This suggests that respondents
widely recognize Ukay-Ukay shopping as a cost-effective
option, appealing particularly to those looking to manage
their finances wisely.

Also, the statement, “I see the affordability of Ukay-Ukay
items as a reason for their popularity among my peers,” has
a weighted mean of 3.24 with a verbal interpretation of
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agree. This response reflects the perceived social acceptance
and popularity of Ukay-Ukay shopping among peers, largely
due to its affordability. Similarly, “I believe that shopping at
Ukay-Ukay stores is a smart financial choice,” indicating a
shared sentiment that Ukay-Ukay shopping is not only
affordable but also a financially knowledgeable option.
Furthermore, the statement “I perceive Ukay-Ukay items as
affordable compared to brand new items” with a weighted
mean of 3.22 and a verbal interpretation of agree. This
reinforces the perception that Ukay-Ukay items are
generally accessible and less costly than brand-new
alternatives. Hence, “I enjoy shopping at Ukay-Ukay stores
because it allows me to maintain a trendy image without
overspending” has a weighted mean of 3.17, with a verbal
interpretation of agree. This indicates that while respondents
appreciate the affordability and trendiness Ukay-Ukay
offers, it is somewhat less influential compared to the
overall practical financial appeal.

Overall, the total weighted mean of 3.23 with a verbal
interpretation of agree reflects a strong consensus among
respondents regarding the practical and financial benefits of
Ukay-Ukay shopping. Based on the statements, respondents
recognize Ukay-Ukay as a budget-friendly and socially
accepted option that allows them to balance affordability
and style.

As explained by (Susanti & Triatmaja, 2023), indicates that
buying second-hand clothes is environmentally aware and
can save money, making it a realistic option for budget-
sensitive individuals while addressing fashion waste
concerns.

Table 3.5: Summary of the Results of the Likert Scale Questions
on the Influence of Influence of Social Factors to the Popularity of
Ukay-Ukay Shopping

Influence of Social Factors to Total Verbal
the Popularity of Ukay-Ukay Weighted .
. Interpretation
Shopping Mean
3.1 Peer Inﬂqence and Social 305 Agree
Circles
3.2 Social Medla‘a.nd Online 304 Agree
Communities
3.3 Accessibility and
Convenience of Ukay-Ukay 3.11 Agree
Stores
3.4 Social Status and Perceived 323 Agree
Affordability of Ukay-Ukay Items : £

Table 3.5 presents the results of a Likert scale survey
evaluating the influence of social factors to the popularity of
Ukay-Ukay shopping. The most influential social factor is
social status and perceived affordability of Ukay-Ukay
items, with a total weighted mean of 3.23 and a verbal
interpretation of agree. This suggests that consumers are
primarily driven by the desire for affordable fashion and the
social perception that Ukay-Ukay items provide value for
money while maintaining status. Additionally, accessibility
and convenience of Ukay-Ukay stores, with a total weighted
mean of 3.11 and a verbal interpretation of agree. This
indicates that the ease of access and availability of these
stores contribute significantly to their popularity among
consumers.

Also, peer influence and social circles have a total weighted
mean of 3.05 and a verbal interpretation of agree. This
highlights that recommendations and support from friends
and social groups play a role in encouraging individuals to
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engage in Ukay-Ukay shopping. Lastly, social media and
online communities have a total weighted mean of 3.04,
with a verbal interpretation of agree. While still influential,
this factor shows that the role of digital platforms in

www.multiresearchjournal.com

promoting Ukay-Ukay shopping is slightly less significant
compared to affordability, accessibility, and peer influence.

4. Business Strategy

Table 4.1: Business Strategy to Improve the Ukay-Ukay Shopping Experience Based on Cultural and Social Influences

Cultural and Social Influences

Finding

Business Strategy

Cultural Alignment

Consumers value Ukay-Ukay as it aligns
with respect for local traditions.

Emphasize cultural relevance in marketing, such as
"Preserving Traditions Through Thrift," to attract culture-
conscious customers.

consumers.

The cultural value of thriftiness motivates

Promote affordability and thrift as core values in marketing
campaigns.

Ukay-Ukay shopping is considered as a
cultural experience.

Organize culturally related events to make Ukay-Ukay
shopping an experiential activity.

Social Norms

Ukay-Ukay is socially accepted within
the culture.

Position Ukay-Ukay as a popular, socially acceptable shopping
option.

Cultural events promote Ukay-Ukay
shopping.

Collaborate with local cultural events to offer pop-up stores or
discounts, promoting the social acceptance of Ukay-Ukay
buying.

Community standards encourage Ukay-
Ukay shopping.

Partner with community groups to increase Ukay-Ukay's
awareness and acceptance, possibly by offering minor
incentives to community members.

Societal Factors

Ukay-Ukay is viewed as a common
societal practice.

Create campaigns that position Ukay-Ukay as a trendy and
widely accepted option, marketing it as an excellent solution
for budget-conscious consumers.

Societal trends and peer opinions
influence shopping at Ukay-Ukay.

Use peer influence by including feedback and community
recommendations on social media.

Society's acceptance of secondhand items
positively influences interest.

Promote secondhand items by presenting them as smart and
sustainable choices, such as "Smart Shopping, Sustainable
Style."

Cultural Identity

Consumers enjoy discovering unique,
culturally representative items.

Stock culturally inspired products or items that represent local
artistry to attract customers seeking culturally relevant items.

Ukay-Ukay shopping enhances cultural
identity and allows for personal
expression.

Encourage individuality and self-expression with Ukay-Ukay,
emphasizing "Stand Out, Stay Connected" in marketing
materials.

Social Media Influence

Social media visibility greatly influences
awareness and interest in Ukay-Ukay.

Enhance social media presence by implementing targeted ads,
collaborating with influencers, and developing a strong visual
brand that connects with online audiences.

Consumers discover new stores through
social media.

Establish a digital strategy that focuses on constant social
media content and location-based marketing to drive store
traffic.

Accessibility and Convenience

Variety and ease of access are valued by
Ukay-Ukay shoppers.

Constantly update inventory with various items to maintain
stores well-stocked and accessible in high-traffic areas.

Affordability and Social Status

Ukay-Ukay is seen as an affordable,
trendy option.

Market Ukay-Ukay as an affordable alternative to retail,
emphasizing trendy styles without the high price, to appeal to

budget-conscious and style-conscious consumers.

Table 4.1 analyzes how cultural and social influences can
shopping experience for Ukay-Ukay. It
identifies the cultural and social factors, which include
cultural alignment, social norms, societal factors, cultural

improve the

identity,
convenience, and affordability and social status, which
influence consumer
strategies based on these findings.

social media influence, accessibility and

behavior,

and provides business

Table 4.2: Business Strategy Matrix for Ukay-Ukay Business

Key Findings

Opportunities

Strategic Actions

Expected Outcome

Young adults (18-24)
dominate the market (83%)

Leverage social
media marketing

- Invest in TikTok, Ins

pro

featuring thrift hauls, styling tips, and influencer
collaborations. \n - Offer student discounts & loyalty

tagram, and Facebook ads
gram, Increased brand awareness and

customer engagement among

the target market.
grams.

Majority are female (63%)

Expand female-
centric collections

clothing. \n - Introduce

- Stock a variety of trendy, high-quality women’s thrift

collections (vintage, casual, corporate).

Increased sales and customer
satisfaction due to better
product availability.

exclusive women's fashion

Social media is the top

Strengthen online

influence (19%)

presence

- Create an interactive online store with live selling and

direct messaging options. \n - Utilize user-generated
content (customer reviews & styling posts).

Higher online traffic and
increased e-commerce sales.

Affordability is a key factor
(72% earn PHP 10,000 or
below)

Price-conscious

promotions

- Offer budget bundles (e.g., “3 for PHP 150 deals). \n -
Implement tiered pricing (regular, premium, and rare
finds).

Better market penetration and
affordability appeal.

Students (75%) are the

Campus partnerships

- Partner with universities for thrift fashion events. \n -

Increased accessibility and
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largest customer group and pop-up stores

Set up pop-up Ukay-Ukay shops in school fairs and

brand loyalty among student

markets. consumers.

Traditions and beliefs
influence shopping habits
(3.06 weighted mean)

Promote cultural and

- Highlight thrift shopping’s connection to sustainability
and Filipino thrift culture. \n - Run educational
sustainable fashion | campaigns on the environmental impact of secondhand

Improved brand image and
community engagement.
fashion.

Societal acceptance (3.11
weighted mean) and peer
influence matter

Leverage peer
marketing strategies

- Offer referral discounts for customers who bring a
friend. \n - Encourage customer photo-sharing with
branded hashtags.

Increased customer referrals
and social proof for the
business.

Attract more male
customers

Limited male shoppers
(37%)

- Expand men’s clothing collection (streetwear, vintage
sportswear, workwear). \n - Introduce men-specific
promotions and styling guides.

Growth in male customer base
and diversified sales.

5. Conclusions

Based on the findings, the following conclusions were
drawn:

5.1 Socio-demographic profile

The research provides a comprehensive overview of the
respondents, indicating a diverse demographic distribution.
The majority of participants are young adults aged 18-24,
primarily female and single. Most respondents have a
monthly income of PHP 10,000 or less and are students.
Social media and online communities play a significant role
in influencing their patronage of Ukay-Ukay. These insights
highlight the diverse socio-demographic profiles of the
surveyed population, offering valuable context for
understanding their behaviors and preferences.

5.2 Influence of Cultural Factors on Ukay-Ukay
Shopping Habits of Consumers

In conclusion, the study identifies key cultural factors
influencing shopping habits of consumers in Ukay-Ukay
shopping. Consumers strongly connect Ukay-Ukay with
respecting local traditions, recognizing its social
acceptability within their culture, and viewing it as a
common societal habit. Additionally, discovering unique
items that represent cultural backgrounds appeared as a
significant motivator. These findings emphasize the deep
cultural connection and societal acceptance of Ukay-Ukay
shopping, providing valuable insights for businesses to align
their practices with consumer values and enhance their
cultural relevance.

5.3 Influence of Social Factors to the Popularity of Ukay-
Ukay Shopping

In conclusion, the study highlights numerous social factors
influencing consumer behavior to the popularity of Ukay-
Ukay shopping. The strongest influences include the sense
of community experienced when shopping with friends, the
frequent exposure to Ukay-Ukay products on social media,
the variety and convenience of items available, and the
perception of Ukay-Ukay as a practical choice for budget-
conscious individuals. These findings emphasize the
importance of the use of community experiences, social
media visibility, and the appeal of affordability and variety
to enhance the popularity of Ukay-Ukay shopping.

5.4 Business Strategy

Ukay-Ukay is more than just affordable shopping—it's a
cultural and social experience that many people value. It
aligns with traditions, promotes thriftiness, and creates a
sense of identity for shoppers. Social media plays a big role
in increasing its popularity, while community standards and
events make it more accepted. Accessibility and
affordability make it attractive to budget-conscious

individuals who still want to look trendy. By combining
cultural relevance, smart marketing, and convenience, Ukay-
Ukay can successfully appeal to different types of shoppers,
from those looking for unique items to those wanting
sustainable and stylish choices.

6. Recommendations

1. Based on the socio-demographic profile provided, it is
recommended that Ukay-Ukay businesses improve their
marketing strategies to resonate with their primary
audience—young, female, single students with limited
income. Regarding that social media and online
communities significantly influence their purchasing
behavior, businesses should prioritize digital marketing
efforts. This includes creating visually appealing and
engaging social media content, using influencers that
are popular with this demographic, and conducting
online promotions to increase interaction. Additionally,
businesses can use data analytics tools to identify trends
and customer preferences, which enables targeted
campaigns. By focusing on affordable pricing, trendy
fashion collections, and accessible online platforms,
Ukay-Ukay businesses can strengthen their appeal to
this market segment and maintain ongoing relationships
with customers.

2. The study highlights the significant influence of cultural
factors on Ukay-Ukay shopping habits. Therefore, it is
recommended that Ukay-Ukay businesses
embrace these cultural connections by making
collections that reflect local traditions and culture.
Businesses should also promote the social acceptability
of second-hand shopping through culturally relevant
marketing strategies. Furthermore, emphasizing the
uniqueness of their products and their alignment with
cultural identity can further appeal to consumers. The
cultural relevance and societal acceptance of Ukay-
Ukay business will be improved by these campaigns,
which will also increase customer loyalty.

3. The study shows the significant role of social factors in
the popularity of Ukay-Ukay shopping. Based on these
findings, it is recommended that Ukay-Ukay businesses
to use community-building strategies, such as
organizing shopping events or group discounts, to
strengthen the relations among customers. Increasing
social media presence through influencer partnerships,
creative  marketing campaigns, and customer
recommendation can help increase brand awareness and
reach new audience. Moreover, maintaining
affordability while offering diverse and high-quality
items contributes to improving Ukay-Ukay's reputation
as a practical and budget-friendly shopping choice.
These strategies will enhance Ukay-Ukay shopping’s
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4.

social appeal in addition to increasing sales.
The researchers recommend that Ukay-Ukay businesses
use the proposed business strategies developed by them.
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